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Introduction and Methodology 
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Baseline Overnight Visitor Statistics 
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The Internet 

Friends/relatives/co-workers’ advice  

AAA 

Travel guides/brochures 

Social Media 

Travel Books 

Travel magazines 

Articles or travelogues 

Contact local convention and visitors 
bureaus 

Travel agent 

Contact local Chambers of Commerce 
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 Google maps 

 VisitMaine.com 

 TripAdvisor 

 Online search engines (Google, Yahoo, etc.) 

 Maine Tourism Region Websites (NET) 

MaineTourism.com 

 AAA 

 Accommodation web sites 

 Google+ 

 Facebook 

 Booking web sites (Expedia, Orbitz, etc.) 

 Travel blogs 

 Zagat.com 

 YouTube 

 Airline web sites 

 Twitter.com 

 Chambers of Commerce web sites 

Top Online Trip Planning Sources 

1st Time Visitors (n=212) 

Repeat Visitors (n=1366) 
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Any Research (NET) 

 Picked up materials on local attractions from my 
hotel, campground, etc  

 Brought a laptop to research the local area 

 Used my mobile device to research the local area 

 Visited a local tourism information center 

 Other 

1st Time Visitors (n=357) 

Repeat Visitors (n=2139) 
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Paid 
Accomodations 

(NET) 

 Hotel/motel/resort 

 Inn/Bed & 
Breakfast 

 Cabin/Cottage/
Condo/Vacation 
home that you 

rented 
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Unpaid 
Accomodations 

(NET) 

 At the home/
cabin/ cottage/

condo of a friend/
relative/ 

associate 

 Your own second 
home/cabin/ 

cottage/condo 

1st Time Visitors 
(n=357) 

Repeat Visitors 
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21% 
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<40%> 

<35%> 

27% 

20% 

28% 

 Beautiful scenery 

 Relaxing atmosphere 

 Enjoy the coastline 

 Good food 

 Interesting attractions 

 Outdoor recreation options 

 Easy to get to 

 Affordable 

 Lots to do 

 To view the mountains and wildlife 

 Good accommodations 

Top Reasons for Selecting Maine 

1st Time Visitors (n=357) 

Repeat Visitors (n=2139) 
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36% 

35% 
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9% 
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8% 
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1% 

4% 

 To get away to relax 

 Touring/seeing the sites 

 To enjoy nature 

 Outdoor recreation/adventure 

 To spend time with friends or family 

 Shopping 

 Cultural and heritage tourism 

 To experience great cuisine and service 

 Special event (such as concert, festival)* 

 It’s what we do every year 

 Wedding 

 Other 

Primary Purpose of Overnight Leisure Trips 
Base: Overnight, Leisure Visitors 

1st Time Visitor (n=207) 

Repeat Visitor (n=1159) 
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13% 
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 Outdoor Activites (NET) 

 Shopping (NET) 

 Enjoying the ocean views/rocky coast 

 Sightseeing 

 Resting, relaxing, unwinding 

 Searching for local cuisine or dining hot spots 

 Enjoying the mountain views 

 Driving for pleasure 

 Exploring State and National Parks 

 Wildlife viewing/bird watching 

 Nature cruises/tours 

 Visiting historic sites/museums 

 Nightlife/evening entertainment 

 Amusement park/water park 

 Botanical gardens 

1st Time Visitors (n=207) 

Repeat Visitors (n=1159) 
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Maine Beaches [Southern Maine Coast] 

The Maine Highlands 

Maine Lakes and Mountains 

Greater Portand & Casco Bay 

Mid-Coast 

Kennebec & Moose River Valley 

Aroostook County 
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1st Time Visitors (n=357) 
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Baseline Day Visitor Statistics 
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Day Visitor Experience 
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 To get away to relax 

 Touring/seeing the sites 

 Shopping 

 To enjoy nature 

 Outdoor recreation/adventure 

 To spend time with friends or family 

 To experience great cuisine and service 

 Special event (such as concert, festival)* 

 Cultural and heritage tourism 

 It's what we do every year 

 Other Leisure 

Primary Purpose of Trip 
Base: Day Leisure Visitors 

1st Time Visitors (n=43**) 
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 Enjoying the ocean views/rocky coast 

 Shopping (NET) 

 Outdoor Activities (NET) 

 Resting, relaxing, unwinding 

 Sightseeing 

 Searching for local cuisine or dining hot spots 

 Driving for pleasure 

 Enjoying the mountain views 

 Exploring State and National Parks 
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Future Travel and Recommendation 
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Likelihood to Recommend Maine 
Definitely will not 

Probably will not 
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Probably will 

Definitely will 
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Definitely will not 

Probably will not 

Might or might not 

Probably will 

Definitely will 

  I already have specific 
plans to travel in Maine* 
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